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Delta Delta Delta Fraternity for Women is an international organization founded in 1888 to foster 
growth & development of collegiate women. There are currently 230,000 collegiate & alumnae 
members all over the world.

My social media strategy at Delta Delta Delta centered around organizational awareness & member 
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college, social media provides a unique opportunity to meet women where they are. Members are able 
to keep up to date on the Fraternity by opening their social feeds and are encouraged to stay involved 
throughout their lifetime.

Embracing TRI DELTA’S HISTORY

Engaging TRI DELTA’S MEMBERS

Without social media, most members would never have the 
chance to dive deep in the Fraternity archives and see a piece of 
Tri Delta history up close. Working with the Fraternity archivist, 
I regularly shared historical content connecting modern sisters 
with the legacy of the women that came before.
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to national events such as Women’s History Month ( see post 
at right: WHM 2013, Women in STEM). Staying active on social 
platforms during these occasions gave Tri Delta a voice in a 
national conversation.

Regularly showcasing members encouraged both 
collegiate & alumnae women to share stories of their 
own Tri Delta experience, and the ability to digitally 
interact with the organization strengthened the member 
experience.

Twitter was used for real-time interaction with members, 
particularly during Fraternity events & conferences. 
Engagement spiked during the annual St. Jude Leadership 
Conference and the bi-annual Fraternity Convention as 
members from around the world tuned in virtually to see 
what keynote speakers had to to share.

Building TRI DELTA’S FUTURE
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An industry leader in philanthropy, member development programs, 
and education, Tri Delta members are passionate about Fraternity 
body image initiatives and a partnership with St. Jude Children’s 
Research Hospital. 

When celebrating Fraternity milestones -- marking the organization’s 
125th Anniversary or reaching a massive fundraising goal in record 
time -- members are naturally excited to get involved and share 
content to their own social networks. When members spread the word 
about Fraternity accomplishments, the Tri Delta brand is strengthened 
one tweet at a time.
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